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DETAILED ACTION 

Response to Amendment 

1. The applicant's amendment received on 3/28/2005 is acknowledged and entered. The 
applicant has amended daims 1, 11, and 20. Cun^ently claims 1-30 are pending for examination. 

Response to Arguments 

2.1. Applicant's arguments, see remarks, pages 10-12. filed on 3/28/2005 concerning 
reference Henson have been fully considered but are not persuasive. The applicant argues that 
Henson does not disclose, suggest, or teach " displaying at least one secondary product or 
service associated with the primary service... , the at least one secondary product or service 
being displayed with the primary product or service in response to the request." Instead, the 
secondary products are displayed after configuring the primary product and after selecting 
another icon". The examiner respectfully disagrees. Henson does teach offering and displaying 
secondary product(s)/service (s) associated with the primary product/service and the secondary 
product are displayed with the primary product/service, see at least Figs. 3A, 3B. In Fig.SA and 
3B the primary product offered is a Dell Dimension XPS R MiniTower and along with this 
primary product many secondary product (s) are offered, such as Speakers, storage products, 
McAfee VimsScan 3.1, Bundled software. Scanners, Wanranty infomiation, software:" Microsoft 
Sidewinder Precision Pro with flight Simulator" and " Jump Start Kindergarten & ready to read 
w/Pooh with their prices also displayed. All these products are not integral part of the primary 
product, that is Dell Dimension XPS R or even essential components without which Dell 
Minitower cannot function but instead they are secondary products which a buyer may or may 
not buy to enhance the use of Dell Minitower and get additional services such as that of 
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scanning, anti-vims software, games, study programs and they all are displayed prior to 
providing a purchase order. 

2.2. The applicant argues, see remari<s, pages 12-13, that the reference Schachne teaches 
away from " displaying at least one secondary product or service associated with the primary 

product or service in response to the requesf because the second offer is made after a 

purchase order and sufficient information has been provided by the customer and after the 
primary product or service is displayed to and selected by the customer for purchase. The 
examiner respectfully disagrees. There is no evidence in Schachne's disclosure that stops from 
displaying the secondary offers along with the primary product , as explicitly disclosed in 
Henson, and to one of an ordinary skill I the art it would have been obvious to combine this 
concept of Henson with Schachne because it provides the opportunity to the buyer to view and 
decide if he would be interested in buying other products, such as Speakers, storage products, 
McAfee VirusScan 3.1. Bundled software. Scanners, Wanranty information, software:" Microsoft 
Sidewinder Precision Pro with flight Simulator" and " Jump Start Kindergarten & ready to read 
w/Pooh associated with the primary product, that is the computer and when concluding the sale 
transaction for the primary conduct he can also indicate his intention to buy or not the secondary 
offered products when prompted, as shown in Schachne, in Fig.4. 

In view of the foregoing, the rejection of cunrently amended claims 1-30 are sustainable 
as being unpatentable over Schachne in view of Henson. 

This is a Final Office action. 

3. Examiner cites particular columns and line numbers in the references as applied to the 
claims below for the convenience of the applicant. Although the specified citations are 
representative of the teachings in the art and are applied to the specific limitations within the 
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individual claim, other passages and figures may apply as well. It is respectfully requested that, 
in preparing responses, the applicant fully consider the references in entirety as potentially 
teaching all or part of the claimed invention, as v\^ell as the context of the passage as taught by 
the prior art or disclosed by the examiner 

Claim Rejections - 35 USC § 103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not Identically disclosed or described as set 
forth in section 1 02 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
Invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

4.1. Claims 1, 3-10, 11, 13-20, and 22- 30 are rejected under 35 U.S.C. 103(a) as being 

unpatentable over Schachne and further in view of Henson (US Patent 6,167,383). 

Regarding claim 1, Schachne teaches a computer-implemented method 
for conducting business over a network utilizing a graphical user interface (see at least 
abstract, and page 1. paragraphs 0005-0006), comprising the steps of: 

(a) receiving a request indicating a primary product or service utilizing a 
network (see at least FIG.3. " 72— Request Product Info From Computer Site\ and page 2, 

paragraphs 0018-0019 , " FIG.3 shows a flowchart To initiate a business transaction over 

the network 18, the customer using the computer system 10 requests access to a web page of the seller 
stored on the server system 14 (step 72). In response to this request, the sen/er system 14 transmits the 

requested web page to the computer system 10 (step 74) Note; In Schachne the step 72 of 

requesting product information via network 18 conresponds to the claimed limitation. "The 
product" is Schachne corresponds to a primary product/service. ). 
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(b) displaying the primary product or service on a graphical user interface utilizing the 
network in response the request (see at least FIG.2, " 56" is the graphical image of a business 
offering. Note: "business offering" in Schachne corresponds to the primary product/service as 
claimed. Further, to display graphical image "56" a product/service will inherently include a 

graphical user interface. Further, see page 2, paragraph 0016, " The order fonn can also 

include Instructions 50 on filling out the form, a description 52 of each business offering being ordered, 
and a graphical Image 56 of that business offering, ". Also see page 1 , paragraph 0012 " ..Each Web 
page provides a graphical representation of text and Images,,.",). ; 

(c) displaying at least one secondary product or service associated with the 
primary product or service utilizing the network ( see at least FIG.3, " 84— Make An Offer To 
The Customer To Conduct A Second Different Transaction page 1 , paragraph 005, page 2, 

paragraph 0022-page 3, paragraph 0024, " an offer is presented to the customer to enter 

a second business transaction different from the previous business transaction (step 84), The offer can 
be presented by a pop-up window on the screen 30 of the computer system 10 or by a new display 

screen [0023] Presenting this offer at the moment the customer intends to conclude the previous 

business transaction generates one more opportunity for the seller to gain a sale from the customer 

In one embodiment, the offer can involve subject matter that is related to subject matter of the previous 

business transaction FIG, 4 shows an exemplary pop-up window 114 containing the offer 116 

superimposed on the order fonn 48, ".Note: In Schachne, the displaying of second business 
transaction related to the first business transaction corresponds to displaying one secondary 
product or service associated with the primary product/service. The above segments clearly 
suggests that the offering of second item is presented to the user on knowing his intention to 
conclude the business transaction for the first item but not after the conclusion of business 
transaction for the first item. This limitation is further suggested in Schachne when he suggests 
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that the offering for second item is made at the time of the user acquiring the order form 48 to fill 
in details for the purchase of the first item. ).; and 

(d) allowing a user to select the at least one secondary product or service utilizing the 
networi< (see at least FIG.4, " 118'Accept 122-Repct'' and page 3, paragraph 0024, "..F/G. 4 
shows an exemplary pop-up window 114 containing the offer 116 superimposed on the order form 48, 
The offer 116 can include a graphical button 1 18 for accepting the offer and another graphical button 122 
for rejecting the offer. In another embodiment, the offer 116 can be displayed on a new screen display, " . 
Note: In Schachne. the step of allowing the user to accept an offer 116, which can be either that 
is primary or secondary, con^esponds to allowing a user to select at least one secondary product 
or service as claimed. Also see page 3, paragraph 0025. which is directed to the concluding of 
secondary product/service). 

Schachne does not explicitly disclose displaying at least one secondary product or 
service associated with the primary product or service utilizing he networi^ prior to providing a 
purchase order for the primary product or service, the at least one secondary product or service 
being displayed with the primary product or service in response to the request. However, 
Henson in the same field of endeavor teaches displaying at least one secondary product or 
sen^ice associated with the primary product or service utilizing he networi< prior to providing a 
purchase order for the primary product or service, the at least one secondary product or service 
being displayed with the primary product or service in response to the request, see at least Figs. 
3 A, 3 B, 4 and 5. In Fig.3A and 3B the primary product offered is a Dell Dimension XPS R 
MiniTower and along with this primary product many secondary product (s) are offered, such as 
Speakers, storage products. McAfee VirusScan 3.1. Bundled software, Scanners. Wanranty 
information, software:" Microsoft Sidewinder Precision Pro with flight Simulator" and " Jump 
Start Kindergarten & ready to read w/Pooh with their prices also displayed. All these products 
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are not integral part of the primary product, that is Dell Dimension XPS R or even essential 
components without which Dell Minitower cannot function but instead they are secondary 
products which a buyer may or may not buy to enhance the use of Dell Minitower and get 
additional services such as that of scanning, anti-virus software, games, study programs and 
they all are displayed prior to providing a purchase order. 

In view of Henson, it would have been obvious to one of an ordinary skill in the art at the 
time of the applicant's invention to have modified Schachne to incorporate the Henson's feature 
of displaying at least one secondary product or service associated with the primary product or 
service utilizing he networi< prior to providing a purchase order for the primary product or service 
because as explicitly suggested in Schachne (see paragraph 005 on page 1) it would enable the 
user to view, decide and place orders for more items, such as Speakers, storage products, 
McAfee VirusScan 3.1, Bundled software. Scanners, Warranty information, software:" Microsoft 
Sidewinder Precision Pro with flight Simulator*' and " Jump Start Kindergarten & ready to read 
w/Pooh related/associated with a primary item, that is a computer, without having to submit 
additional personal and payment infonnation again and again and thereby making the operation 
simple and efficient and also for the reasons disclosed in Henson (see col.col.6, lines 18-30) to 
be able to enhance the utility of the primary item with other associated items. 

Regarding claim 3, Schachne in view of Henson teaches a computer-implemented 
method offering a secondary product/service to a user over a networi^, as analyzed and 
disclosed in claim 1 above. Schachne further comprises providing a check out icon on the 
graphical user interface, wherein selecting the check out icon produces a check out interface 
that lists the primary product or service and any secondary product or service selected by the 
user for purchase (see at least page 3, paragraphs 0024-0026, " The offer 1 16 can include a 
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Pages 



graphical button 1 18 for accepting the offer 



In another embodiment, the offer 1 16 can 



be displayed on a new screen display, [0025] Refem'ng again to FIG. 3, when the customer 
accepts the offer, this concludes the second business transaction without requiring the customer 
to submit additional customer information or reply to any queries or make any other selections 



customer to complete the proposed second business transaction, the relative ease of 
conducting business transactions may entice the customer to accept the offer, and 
consequently stimulates business. Note: In Schachne, "a graphical button 1 18 for accepting 
the offer" corresponds to the check out button as claimed. By selection of this button the system 
Wnks to the check out Interface so that the process requires no further action from the customer 
to complete the purchase transaction for both primary and secondary products/services 
selected by the consumer.). 

Regarding claim 4, Schachne in view of Henson teaches a computer-implemented 
method offering a secondary product/service to a user over a network, as analyzed and 
disclosed in claim 1 above. Schachne further discloses the step of providing an add icon on the 
graphical user interface, wherein selecting the add icon adds the primary product or service and 
any secondary product or service selected by the user to an electronic shopping basket (see at 

least page 3, paragraphs 0024-0026. " The offer 116 can include a graphical button 118 for 

accepting the offer In another embodiment, the offer 116 can be displayed on a new screen 

display, [0025] Referring again to FIG. 3, when the customer accepts the offer, this concludes the second 
business transaction without requiring the customer to submit additional customer information or reply to 

any queries or make any other selections or responses (step 88) [0026] Because this process 

requires no further action from the customer to complete the proposed second business transaction, the 
relative ease of conducting business transactions may entice the customer to accept the offer, and 



or responses (step 88). 



[0026] Because this process requires no further action from the 
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consequently stimulates business. Note: In Schachne, "a graphical button 1 18 for accepting the 
offer" conresponds to the add on button as claimed. By selection of this button the system 
inherently adds the items selected, which include both primary and secondary because after 
clicking this icon the process requires no further action from the customer to complete the 
purchase transaction for both primary and secondary products/services selected by the 
consumer.). 

Regarding claim 5. Schachne in view of Henson teaches a computer- 
implemented method offering a secondary product/service to a user over a network, as 
analyzed and disclosed in claim 1 above. Schachne further discloses that the user selects the at 
least one secondary product or service by selecting a check box (see at least FIG.4, " 1 18- 
Accept, 122'Reject'* and page 3, paragraph 0024, "..F/G. 4 shows an exemplary pop-up 
window 114 containing the offer 116 supehmposed on the order fonn 48. The offer 116 can 
include a graphical button 1 18, for accepting the offer and another graphical button 122 for 
rejecting the offer In another embodiment, the offer 116 can be displayed on a new screen 
display. " . Note: In Schachne, the step of allowing the user to accept a secondary offer 1 16 by 
pressing a graphical button 118 for accepting the offer corresponds to selecting a check box as 
claimed because in any case the box is to be clicked to indicate selection.). 

Regarding claim 6. Schachne in view of Henson teaches a computer- 
implemented method offering a secondary product/service to a user over a network, as 
analyzed and disclosed above in claim 1 . Schachne further discloses that the user deselects the 
at least one secondary product or service by selecting the check box again (see at least FIG.4, " 
1 18-Accept 122-Reject " and page 3, paragraph 0024, "..F/G. 4 shows an exemplary pop-up 
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window 114 containing the offer 116 superimposed on the order form 48, The offer 116 can include a 
graphical button 1 18 for accepting the offer and another graphical button 122 for rejecting the offer. In 
another embodiment, the offer 116 can be displayed on a new screen display, " . Note: In Schachne, 
the step of allowing the user to reject a secondary offer 1 16 by pressing a graphical button 122 
again for rejecting the offer conresponds to deselecting the offer 116 for secondary 
product/service). 

Regarding claim 7, Schachne in view of Henson teaches a computer- 
implemented method offering a secondary product/service to a user over a network, as 
analyzed and disclosed in claim 1 above. Schachne further discloses the step of providing a link 
to an additional graphical user interface featuring the secondary product or service (see at least 

page 3, paragraph 0025. " Reining again to FIG. 3, when the customer accepts the offer, this 

concludes the second business transaction If the offer originated from a server system other than 

the server system 14, then the computer system 10 can communicate the acceptance of the 
customer and the customer information with that other server system 16, directly or via the server 
system 14, and that other server system 16 can use the customer information to conclude the second 
business transaction, Note: It was already analyzed above that the user indicates his 
acceptance of the offer for secondary products/services by selecting and clicking graphical 
button 122 in claim 5 above. Here, in paragraph 0025, Schachne discloses that the acceptance 
of the offer for the secondary product/service is communicated to another server system 16 via 
existing server system 14 corresponds to linking to an additional graphical user interface 
featuring the secondary products/services on the other server 16. ). 

Regarding claim 8, Schachne in view of Henson teaches a computer- 
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implemented method offering and displaying a secondary product/service related to a primary 
product/service to a user over a network, as analyzed and disclosed in claim 1 above. 
Schachne, further, shows displaying a plurality of additional primary products or services on the 
graphical user interface (see at least page 2, paragraph 0015, " In this embodiment, the web pages 
stored on the server system 14 include a plurality of web pages designed by a business association that 
advertise business offerings (e.g., products and services) of the business association. Some of these web 
pages are designed to conduct business transactions so that potential customers using remote computer 
systems, such as the computer system 10, can access these web pages, browse the business offerings, 
and submit purchase orders across the network 18, A business transaction includes taking by sale, lease, 
premium, gift, or any other voluntary transaction between a potential customer and a business 
association that gives the customer an interest in a business offering of the business association, 
Note: Here, Schachne discloses that the system offers a plurality of products/services for sale 
and therefore, keeping in view the teachings of claim 1, Schachne can display a plurality of 
additional primary products or services related to the primary products or services on the 
graphical user interface. ). 

Regarding claim 9, Schachne in view of Henson teaches a computer- 
implemented method offering and displaying a plurality of additional primary products or 
services related to the primary products or services on the graphical user interface as analyzed 
and disclosed in claim 8 above. Schachne further suggests providing a link to an additional 
graphical user interi'ace featuring the additional primary products or services (see at least page 
3, paragraphs 0024-0025, " FIG. 4 shows an exemplary pop-up window 114 containing the offer 116 
superimposed on the order fonv 48, The offer 116 can include a graphical button 118 for accepting the 

offer In another embodiment, the offer 116 can be displayed on a new screen display. [0025] 

Referring again to FIG, 3, when the customer accepts the offer The computer system 10 signals 
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the server system 14 of the acceptance, and transmits the customer infonvation, if not previously 

transmitted. If the offer originated from a server system other than the server system 14, then the 

computer system 10 can communicate the acceptance of the customer and the customer infonnation with 
that other server system 16, directly or via the server system 14, and that other server system 16 can use 
the customer information to conclude the second business transaction, Note: In Schachne, 
accepting the offer by clicking the graphical button 118 con-esponds to selection of an icon 
indicative of the additional primary products/services and linking to another server system 16 via 
existing server system 14 corresponds to linking to an additional graphical user interface 
featuring the additional primary products or services. The secondary business transaction, in 
Schachne, relates to additional primary products/services , see at least paragraph page 3, 
paragraph 0023, 7/7 another embodiment the subject matter of the offer can be unrelated to the 
subject matter of the previous business transaction, A different business association than the 
business association of the previous business transaction may be presenting the offer, When 
the offer for products/services is not related to the eariier product then the offer constitutes for 
additional primary products/services.). 

Regarding claim 10, Schachne in view of Henson teaches a computer- 
implemented method offering and displaying a secondary product/service related to a primary 
product/service to a user over a network, as analyzed and disclosed in claim 1 above. 
Schachne, further, shows that the secondary product or service is intended to be used with the 

primary product or service (see at least page 3, paragraph 0023, " Presenting this offer at the 

moment the customer intends to conclude the previous business transaction generates one more 
opportunity for the seller to gain a sale from the customer, particularly if the offer brings to the attention of 
the customer an item of potential or known interest that may have been overlooked. In one embodiment, 
the offer can involve subject matter that Is related to subject matter of the previous business 
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transaction. For example, if the previous business transaction is a purchase of a certain book, then the 
second, different business transaction can be for the purchase of another book by the same author or on 

the same topic ". Note: In Schachne, the previous business transaction conresponds to 

primary products/services and second, different business transaction comesponds to the 
secondary products/services related to the primary products/services. In the illustrated example 
Schachne, discloses that the secondary offer for a book is also related to the same topic as the 
previous book and thus the user using the previously purchased book will also use/consult/read 
the second book as it is related to the same topic. ). 

Regarding claim 11, all the intended functions of the computer program product code 
are directed to the same functions as recited in the steps of method claim 1. Therefore, claim 11 
is rejected as being unpatentable over Schachne in view of Henson on the basis of same 
rational as discussed for claim 1 above. 

Regarding claims 13-19, and 30. all the intended functions of the computer program 
product codes are directed to the same functions as recited in the steps of method claims 3-10. 
Therefore, claims 13-19 and 30 are rejected as being unpatentable over Schachne in view of 
Henson on the basis of same rational as discussed for claims 3-10 above. 

Regarding claim 20. all the intended functions of the system for conducting business 
over a network utilizing a graphical user interface are directed to the same functions as recited 
in the steps of method claim 1 except for reciting the use of a web server providing and 
displaying product information via web documents, which are accessible by the web server . 
The reference Schachne teaches the use of web server and providing and displaying product 
information via web documents, which are accessible by the web server (see at least page 1. 
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paragraph 0012, " The network 18 can be a large international network (e.g., the Internet or the 
World Wide Web) or a small local area network (LAN) that includes a plurality of other computer and 
server systems (i.e., web sites). Many web sites maintain information including text files, graphics 
files, and executable scripts (e.g., applets) that can be collectively stored as "Web pages." Each Web 
page provides a graphical representation of text and images designed by the designer of that 
Web page. Some of the other systems on the network 18 can be gateway computers (not shown), 
maintained by an Internet service provider, e.g., Earthlink, which provides access to the information on 
the other web sites and, in particular, to the server system 14 " ). Therefore, claim 20 is rejected as 
being unpatentable over Schachne in view of Henson on the basis of same rational as 
discussed for claim 1 above. 

Regarding cliaims 22-29, their limitations are parallel to those of method claims 3-10. 
Therefore, claims 22-29 are rejected as being unpatentable over Schachne in view of Henson 
on the basis of same rational as discussed for claims 3-10 above 



4.2. Claims 2, 12, and 21 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Schachne in view of Henson and further in view of Sparks. 

Regarding claim 2, Schachne in view of Henson teaches a computer- 
implemented method for offering and displaying primary and secondary products/services to a 
user over a network, as analyzed and disclosed in claim 1 above. 

Schachne does not disclose comprising providing a shopping cart icon on the graphical 
user interface, wherein selecting the shopping cart icon produces a shopping cart interface that 
lists the primary product or service and any secondary product or service selected by the user 
for reviewing the selected product or service prior to purchase. However, in the field of same 
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endeavor, that is electronic commerce, Sparks teaches comprising providing a shopping cart 
icon on the graphical user interface, wherein selecting the shopping cart icon produces a 
shopping cart interface that lists the primary product or service and any secondary product or 
sen^ice selected by the user for reviewing the selected products or services prior to purchase 
(see at least FIG.3. " 80-carf' and col.5, lines 48-49, " ..placing retrieved images in a "shopping 
cart' for purchase, by clicking on button 80 " . Note: Iri Spari^s, clicking on button 80 
corresponds to the step of linking to a shopping cart icon in response to the selection of a 
shopping cart icon on the graphical user interface as claimed. Further, placing the retrieved 
images in the " shopping cart" for purchase corresponds to listing the purchased products, both 
primary and secondary before purchase, as claimed.). 

In view of Sparks, it would have been obvious to a person of an ordinary skill in the art at 
the time of the invention to have modified Schachne in view of Henson to incorporate the 
concept of Sparks of listing the purchased items in the shopping cart by clicking a shopping cart 
icon because it was well-known at the time of the applicant's invention to use shopping cart 
while buying products/services on-line to hold/list the purchased items just the same way a 
consumer does physically when making purchases in a departmental store and holding a 
physical cart before making the final check-out so that a person could add or delete some of 
the listed items before making a payment. 

Regarding claims 12 and 21, their limitations are parallel to those of method claim 2 
and are rejected as being unpatentable over Schachne in view of Henson and further in view of 
Sparks on the basis of same rational as discussed for claim 2 above. 
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Conclusion 

5. The prior art made of record and not relied upon is considered pertinent to applicant's 
disclosure. 

(i) US Patent 6,873,967 to Kalagnanam et al. teaches a computer system providing 
more than lists of product combinations o one or more shoppers in response to their requests 
over a communication network (see at least abstract). 

6. Applicant's amendment necessitated the new ground(s) of rejection presented in this 
Office action. Accordingly, THIS ACTION IS MADE FINAL. See MPEP § 706.07(a). Applicant 
is reminded of the extension of time policy as set forth in 37 CFR 1 .136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within TWO 
MONTHS of the mailing date of this final action and the advisory action is not mailed until after 
the end of the THREE-MONTH shortened statutory period, then the shortened statutory period 
will expire on the date the advisory action is mailed, and any extension fee pursuant to 37 
CFR 1 .136(a) will be calculated from the mailing date of the advisory action. In no event, 
however, will the statutory period for reply expire later than SIX MONTHS from the date of this 
final action. 

Any inquiry conceming this communication or eariier communications from the examiner 
should be directed to Yogesh C. Garg whose telephone number is 571-272-6756. The 
examiner can nonmally be reached on M-F(8:30-4:00) . 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Wynn Coggins can be reached on 571-272-7159. The fax phone number for the 
organization where this application or proceeding is assigned is 703-872-9306. 

Infonnation regarding the status of an application may be obtained from the Patent 
Application information Retrieval (PAIR) system. Status infonnation for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more infonnation about the PAIR 
system, see http://pair-direcLuspto.gov. Should you have questions on access to the Private 
PAIR system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). 
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